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Week 1: Digital Marketing Fundamentals

e Introduction to Digital Marketing

e Understanding digital marketing channels and strategies

e Importance of Al in modern marketing

* Website and Content Strategy

e Building a strong online presence

« Crafting compelling content for blogs, websites, and social media
e Search Engine Optimization (SEO)

* On-page and off-page SEO techniques

« Al tools for keyword research and content optimization

Week 2: Social Media and Paid Advertising

e Social Media Marketing (SMM)

 Creating engaging content for platforms like Instagram,
Facebook, and LinkedIn

« Al tools for content creation and audience analysis

ePay-Per-Click (PPC) and Search Engine Marketing (SEM)

e Setting up Google Ads and Facebook Ads campaigns

 Al-driven ad targeting and performance tracking

Week 3: Email and Content Marketing

e Email Marketing Automation

« Crafting personalized email campaigns

«Using Al for segmentation and automation

« Content Creation with Al

e Leveraging Al tools for content generation

eEnhancing storytelling with Al-powered writing assistance
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Week 4: Analytics and Campaign Optimization
* Data Analysis and Reporting

« Using tools like Google Analytics to measure performance

¢ Al-driven insights for improving campaigns

 Capstone Project

« Designing a full digital marketing strategy for a business

« Implementing Al tools to optimize results and presenting findings

Key Takeaways:

* Master core digital marketing channels with Al-driven strategies
 Leverage Al tools for automation, analytics, and personalization
 Build and execute effective marketing campaigns

 Create a digital marketing portfolio with real-world projects
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Digital Marketing With Al Integration | Duration: 2 Months

Week 1: Introduction to Digital Marketing and Al

* Overview of Digital Marketing Channels: SEO, SMM, PPC, SEM, Email Marketing,
Content Marketing

e The Role of Al in Digital Marketing: Automation, Personalization, and Data Analysis
« Setting Goals and Understanding the Marketing Funnel

Week 2: Website Strategy and SEO

* Website Optimization for Better Conversions

« Introduction to Al-Powered SEO Tools (e.g., SEMrush, Ahrefs)
* On-Page SEO: Meta Tags, Headers, and Content Optimization
» Off-Page SEO: Backlink Building and AI-Driven Outreach

Week 3: Content Marketing and Al Integration

» Crafting Content Strategies for Blogs, Social Media, and Email Campaigns
» Using Al Tools for Content Creation (e.g., ChatGPT, Jasper)

« Video Content Strategy and Al Video Generators

Week 4: Social Media Marketing (SMM)

« Creating Effective Campaigns for Instagram, Facebook, LinkedIn, and Twitter
* Social Media Analytics and Al-Driven Performance Tracking

¢ Automating Social Media Posts and Engagement with Al

Week 5: Pay-Per-Click (PPC) and Search Engine Marketing (SEM)
e Introduction to Google Ads and Facebook Ads

 Creating and Managing Al-Powered Ad Campaigns

e Tracking Performance and Optimizing Campaigns with Al Insights
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Week 6: Email Marketing Automation

* Crafting Personalized Email Campaigns

« Al-Powered Email Automation and Segmentation

« Analyzing Open Rates, Click-Through Rates, and Conversions

Week 7: Analytics and Performance Measurement
« Using Google Analytics and Al Tools for Data Interpretation

« Al-Powered Dashboards for Tracking Campaign Performance

« Conversion Rate Optimization (CRO)

Week 8: Capstone Project and Portfolio Building
« Developing a Full Digital Marketing Strategy for a Business

« Integrating Al Tools for Automation and Analytics

« Project Presentation and Feedback

Key Takeaways:

« Gain in-depth knowledge of digital marketing strategies with Al integration
« Leverage Al tools to automate campaigns and improve performance

« Build and execute data-driven marketing campaigns

« Create a portfolio showcasing real-world projects to Kickstart your career

By the end of this course, you'll have the skills and experience to design, execute, and

optimize digital marketing strategies using the power of AI!
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Digital Marketing With Al Integration | Duration: 3 Months

Week 1: Introduction to Digital Marketing and Al

« Understanding the Digital Marketing Ecosystem: SEO, SMM, PPC, SEM, Email Marketing,
and Content Strategy

« The Role of Al in Digital Marketing: Automation, Personalization, and Data Analysis

« Setting SMART Goals and Understanding the Customer Journey

Week 2: Website Optimization and SEO Fundamentals

« Building a Conversion-Focused Website Strategy

¢ Introduction to Al-Powered SEO Tools (e.g., SEMrush, Ahrefs)

» On-Page SEO Techniques: Keyword Research, Meta Tags, and Structured Data
« Off-Page SEO: Link Building and Outreach with Al Assistance

Week 3: Al-Powered Content Marketing

* Crafting a Content Marketing Strategy

« Using Al Tools for Content Creation (e.g., ChatGPT, Jasper)
« Video Content Strategy and Al Video Generators

« Personalizing Content Delivery with Al

Week 4: Social Media Marketing (SMM)

» Understanding Different Platforms: Instagram, Facebook, LinkedIn, Twitter, TikTok
« Creating Engaging Content and Scheduling with Al

« Social Listening and Sentiment Analysis with Al Tools

» Measuring Performance and Optimizing Social Campaigns

Week 5: Pay-Per-Click (PPC) and Search Engine Marketing (SEM)
« Introduction to Google Ads, Facebook Ads, and LinkedIn Ads

« Al-Driven Campaign Management and Performance Tracking

« Creating High-Converting Ad Copies and Optimizing Bidding Strategies
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Week 6: Email Marketing and Automation

« Building Email Lists and Segmenting Audiences

« Crafting Personalized Email Campaigns with Al

» Automating Email Workflows and Analyzing Campaign Success

Week 7: Data Analytics and Performance Tracking
« Introduction to Google Analytics and Al-Powered Analytics Tools

« Setting Up Key Performance Indicators (KPIs)

* Interpreting Data and Generating Al-Driven Insights

Week 8: Conversion Rate Optimization (CRO)

« Identifying Bottlenecks in the Sales Funnel

» Using Al to Improve User Experience (UX) and Increase Conversions
* A/B Testing Strategies and Analyzing Results

Week 9: Al-Powered Chatbots and Customer Support
e Implementing Chatbots to Enhance Customer Experience

e Training Al Models for Personalized Responses

« Integrating Chatbots with Social Media and Websites

Week 10: Influencer and Affiliate Marketing

e Finding Influencers with AlI-Powered Tools

¢ Building Partnerships and Tracking Campaign Performance
* Managing Affiliate Programs and Analyzing Results
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Week 12: Capstone Project and Portfolio Building

« Developing a Full Digital Marketing Strategy for a Real or Simulated Business
« Integrating Al Tools Across Channels for Automation and Insights

« Project Presentation, Feedback, and Portfolio Creation

Key Takeaways:

» Master Digital Marketing Strategies and Al Integration Techniques

« Leverage Al Tools to Automate Processes and Boost Campaign Performance
« Execute Multi-Channel Campaigns with Data-Driven Insights

« Build a Portfolio Showcasing Real-World Projects to Kickstart Your Career

By the end of this course, you'll be equipped with the sKills to design, execute,
and optimize digital marketing strategies with Al integration, making you ready
for the future of digital marketing!

Enroll Now & Master Digital Marketing With Al Integration At TP Digital Technologies!
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